DRINKING DOWN COOL
By Jerry Rabushka

Copyright © 2015 by Jerry Rabushka, All rights reserved.
Heuer Publishing LLC in association with Brooklyn
ISBN: 978-1-60003-812-9

CAUTION: Professionals and amateurs are hereby warned that this Work is subject to a royalty.
This Work is fully protected under the copyright laws of the United States of America and all
countries with which the United States has reciprocal copyright relations, whether through
bilateral or multilateral treaties or otherwise, and including, but not limited to, all countries
covered by the Pan-American Copyright Convention, the Universal Copyright Convention and
the Berne Convention.

RIGHTS RESERVED: All rights to this Work are strictly reserved, including professional and
amateur stage performance rights. Also reserved are: motion picture, recitation, lecturing, public
reading, radio broadcasting, television, video or sound recording, all forms of mechanical or
electronic reproduction, such as CD-ROM, CD-I, DVD, information and storage retrieval systems
and photocopying, and the rights of translation into non-English languages.

PERFORMANCE RIGHTS AND ROYALTY PAYMENTS: All amateur and stock
performance rights to this Work are controlled exclusively by Heuer Publishing LLC. No amateur
or stock production groups or individuals may perform this play without securing license and
royalty arrangements in advance from Heuer Publishing LLC. Questions concerning other rights
should be addressed to Heuer Publishing LLC. Royalty fees are subject to change without notice.
Professional and stock fees will be set upon application in accordance with your producing
circumstances. Any licensing requests and inquiries relating to amateur and stock (professional)
performance rights should be addressed to Heuer Publishing LLC.

Royalty of the required amount must be paid, whether the play is presented for charity or profit
and whether or not admission is charged.

AUTHOR CREDIT: All groups or individuals receiving permission to produce this Work must
give the author(s) credit in any and all advertisement and publicity relating to the production of
this Work. The author’s billing must appear directly below the title on a separate line where no
other written matter appears. The name of the author(s) must be at least 50% as large as the title
of the Work. No person or entity may receive larger or more prominent credit than that which is
given to the author(s).

PUBLISHER CREDIT: Whenever this Work is produced, all programs, advertisements, flyers
or other printed material must include the following notice: Produced by special arrangement
with Heuer Publishing LLC.

COPYING: Any unauthorized copying of this Work or excerpts from this Work is strictly
forbidden by law. No part of this Work may be reproduced, stored in a retrieval system, or
transmitted in any form, by any means now known or yet to be invented, including photocopying
or scanning, without prior permission from Heuer Publishing LLC.

HEUER PUBLISHING LLC
P.O. BOX 248 « CEDAR RAPIDS, IOWA 52406
TOLL FREE (800) 950-7529 * FAX (319) 368-8011



2 DRINKING DOWN COOL

DRINKING DOWN COOL

A Ten Minute Dramatic Monologue

By Jerry Rabushka

SYNOPSIS: What if you could find friendship, self-acceptance, and social
advancement all by twisting open a soft drink? The FreeZola generation
promises all that and more, and it works! For a while, “our hero” fends off
opposition—medical experts, social activists, all of them telling him he’s soft-
drinking a path to disaster. But this is too good to give up! He soofi finds out
the hard way that everyone is not on his side.

CAST OF CHARACTERS
(1 male)
MALE MONOLOGUE (m).....cccocvrverrirrnens a id-20’s.
AUTHOR NO

Though this is a dramatic monologue, th&character should find humor in many
of the situations.
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MALE: (As a voiceover in an ad.) “It's not just a soft drink! It's a
lifestyle! It's not just a lifestyle...it's life itself. The FreeZola life
generation. All styles in one life, all life in one style!” [Note: the
drink’'s name is obviously a pun on “Freeze-ola.”] (As himself.) |
was lonely, so | joined the lifestyle. It didn’t mean much at first.
You'd take a swig and you’'d go “hoooooo!” and wash it down. A lot
of flavors, that FreeZola. Sugar, water and some flavor. We were
flying high and livin’ the life—whatever that life was, we were flying
high and livin’ it.

| had a t-shirt that said | was “Livin’ the Life Zola” ved in it
until it died a holey threadbare death in the . ls the
commercials showing people climbing mounta o the sunset

with nothing but a backpack and a bottle g tice how the
word gets shorter and shorter. The life was eme—no one ever
did theater with a bottle of “Zo.” No opge playe@piano with it. No one
did homework with it. It was a world ©f mouptains and streams and
fountains and dreams. My Zol@”shirt a ans felt “Zo good.” My
teeth not so much, but...Zo I had it all. | dressed Free-Zo from
head to toe. | looked g as lin’ the life, | was the generation,
and | was the fashion could eat off of and the spoon you
could lick.

Oh, we had our haters. Took a look at me in my duds and couldn’t
take it. t make it, couldn’t shake it, but boy they could fake
it. Us olk, we rhymed a lot. (As someone disdainful,
king this person in his delivery.) | can’'t believe the

money you forked into that stuff. Walkin’ around all high
an ial. It's just a bunch of sugar water with a logo—(Explains,
officious as himself.) No sir, it's a lifestyle in which | fly free, well
over your head. (As the spokesperson heard in the opening lines.)
“With FreeZola, | scale the mountain. | ford the river. | dive in the
sky. | am the new generation no matter what generation | come
from.” (Thinking out loud.) Fine, but can you pass the math quiz?
Something doesn’t add up!
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The backlash went national. (Like a big name doctor and a poetry
slam artist at the same time.) “My name is Doctor Ethelene la
Chatarra. | want to talk to you about the effects of FreeZola. The
good feeling that turns bad. Turns into diabetes. Turns into poor
health. Turns the ‘Zo’ generation into the no generation with no
chance of re-generation. You might was well smoke and drink
whiskey because this stuff is broke and risky.” That didn’t “Zo” over
well with the rest of us. I'd already forked for the clothes. | forked for
the dream. | was part of something national without having to carry
around black and white political signs with block |

everyone else | knew. | lived in ZoLand, and every4li attered.
(As a consumer, a little cult-ish. Pantomime holdi with
eyes staring straight ahead.) “| know Freezola no nutritional

value. It's sugar, it's water, and it's a froze
makes me feel great. As long as I'm here,

A"Wo flavor. But it

Dr. la Chatarra was not convinced, and shetried to rhyme her way
into our hearts and minds. “ mig long, but you won't be
strong. Is that taste worth t d of waste? It won’t be long before
you say...Zo Long.” B en |

me in the FreeZola commercials. But
—to something healthy, natural, cold and

(De -) | wasn’t having it. | looked in the mirror, | was fine. | never
looked better than in my Zo clothes. But...l wasn’t completely Zo’d
up. | had to Zo-go on a float trip like the folks in the commercial. Get
the lift, get the life, get the raft, feel the draft! Float, fly, free,
FreeZola! | didn’t have a lot of friends. Not everybody does. Some
people grow up largely ignored through no fault of their own and
we’re poisoned to the point that we don’t think we deserve to belong.
But now | was in the re-generation generation. | was stupid, you'll
say. | was taken in. Well no | was not! | was loved. But | had to
prove it to myself.
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| still felt like an outsider wanting to be accepted for who | was, not
like the “crowd” itself that was climbing mountains, running rapids,
and driving fast cars...so | drove an hour or so out of town and
rented a canoe. | had my phone, a lunch, and some FreeZola and |
was going to float, fly and be free over the H-2-Oh-polis of the
Current River. It wasn’t rapids, but | had to start somewhere.
Apparently, paddling a canoe down a river, by myself, was not the
place. It takes some learning to paddle. It takes some balance and
some consistency, and if you're not used to any of that,lit's pretty
precarious. One wrong move and you're tipped o dly, the
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